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Colombia	  	  
coffee	  consumpCon	  figures	  
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Source.	  REINOVA,	  RADDAR,	  FNC,	  	  
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AXer	  a	  23	  year	  
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Toma	  Café	  helped	  
boost	  domesCc	  
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Varia0on	  consumer	  basket	  	  	   Adver0sing	  investment	  

Source: Nielsen Reatil Index Source: IBOPE Media 

Toma	  Café	  started	  in	  an	  adverse	  	  
context	  
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Consump0on	  evolu0on	   Premium	  coffee	  segment	  growth	  

Toma	  Café	  contributed	  to	  an	  11%	  retail	  market	  growth	  for	  
Premium	  coffee	  becoming	  the	  fastest	  growing	  segment	  	  

(now	  5%	  share)	  

Source: Nielsen Reatil Index Source: Nielsen Reatil Index 
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A	  coali0on	  –	  compe00on	  model	  
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