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WOC by Numbers

v Over 6,500 Visitors over 3 Days

v 36% Local Attendance

v’ 1,500 Exhibitor Badges

v Over 650 People Attended SCAE Seminars
v Social Media:

= 700 new Facebpok followers
= 450 new Twitter followers

= 1200 new Instagram followers




“A great opportunity
to network with the

world”
Geoff Michelmore,
The Brewbar

“This event is organised
Europe group however our

Garanti Roasters

EX H l BITO R R ES U LTS b visitors are global”
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EXHIBITOR SEGMENT - SATISFACTION

Q1. HOW WOULD YOU RATE YOUR PARTICIPATION AT THIS EVENT
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_VISITOR RESULTS

“Very inspiring” “Impressive range and
diversity of suppliers
present”

-Beverly Martin,

Martin Global ' -Goran Gojic,
Compass




81 Attending.

Countries

« UAE

* Austria

*  Australia

4 Boznia-Herzegovina
*  Belgium

*  Bulgaria

*  Burundi

*  Brazil

«  Belarus
 Canada

- Congo

*  Switzerland
* Chile

e China

. Colombia
. Costa Rica
" Cyprus
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Czech Republic
Germany
Denmark
Ecuador
Estonia

Spain

Ethiopia
Finland

Faroe Islands
France

Great Britain
Greece
Guatemala
Hong Kong
Honduras
Croatia
Hungary
Indonesia
Republic of Ireland
Israel

_ India

Iran

Iceland

Italy

Japan
Kenya
Cambodia
Korea
Kuwait
Lebanon
Lithuania
Luxembourg
Latvia
Morocco
Mexico
Malaysia
Nicaragua
Netherlands
Norway
New Zealand
Panama
Peru
Philippines
Poland

Portugal
Romania
Serbia
Russia
Rwanda
Saudi Arabia
Sweden
Singapore
Slovenia
Slovak Republic
El Salvador
Thailand
Turkey
Taiwan
Ukraine
Uganda
USA
Venezuela
Vietnam
South Africa




VISITOR SEGMENT - PROFILE

GENDER / AGE PROFILE / VISITOR TYPE / OCCUPATION

| GENDER | AGE BRACKET VISITOR TYPE

% % % % % % % % %
Male Female 18-25 26-34 | 35-44 | 45-54 55+ B2B B2C
0 6 35 24 10 5 59 41

(o]
70 3 2

SPECIALITY COFFEE

| Y

ASSN.OF EUROPE




Product Interest
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VISITOR SEGMENT - AWARENESS

Q6. HOW WERE YOU AWARE OF THE EVENT THIS YEAR
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Always visit SCAE Exhibitor invite Internet Trade publication Word of Mouth

Notes:
% exceeds 100 due to multiple mention
“Trade” publication 2% “Barista/Roast/SCAE/Online blog
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VISITOR SEGMENT

Q14. OVERALL, HOW SATISFIED ARE YOU WITH YOUR VISIT TO THIS EVENT
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Not very satisfied Somewhat satisfied Fairly satisfied Very satisfied

WoC 2016 V Global benchmark:
In the “Somewhat satisfied” to “Very satisfied” options, WoC 2016 exceeds global benchmark for visitor satisfaction by 8%
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VISITOR SEGMENT

Q18. HOW LIKELY ARE YOU TO VISIT THIS EVENT IN BUDAPEST NEXT YEAR
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Definitely will Probably will Might/Unsure Probably not Definitely not

WoC 2016 V Global benchmark:
In the “Definitely will” & “Probably will” options, WoC 2016 exceeds global benchmark for visitor loyalty by 10%
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Media partners

cafeeuropa
harﬂmrnale.lt EfoseSepyic

e

H TEERESTAURANTE [ DAILY RIRIND

restaurant Shelflife THE CATERER®

MAGAZINE




Media partners

US & AUSTRALASIA
YN  BeanScene
Magazine

WIS (RISH (UP GlobalCoffeeRepor

MAGAZINE

2. roast ST

COFFEE ASSOCIATION
OF AMERICA MAGAZINE




~ Advertising

DBWT

water +more
O®ULMAIbHbIA CNOHCOP

23-25 June 2016

“SOMETHING BIG s
1 BREWING 1 DUBI

THERE'S TASTINGS AND TaLks M
, MINGL!
AND BE INSPIRED BY THE LATEST INNDS&:;:ST“E S

Ochnumanshoe
MoGunbHOE
npunoxene World of
Coffee Dublin 2016

: SCAE’S WORLD OF COF

o i FEE

T WEBLIN 2016 | RDS, DUBLIN

e RLDOFCOFFEE-DUBLIN.COM
Mup Kkocbe SCAE

THE SPECIALTY COFFEE SYMPOSIUM

RDS, AYB/WH, UPIAHOVA

IONYYMTE BOJEE MOAPOBHYIO MHOOPMALIVIO HA CAVMTE

Recosymposium.org
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| Media Highlights

e |RELAND & UK :

world of coffee

coffee wniverse

A new Sustainability Forum at Dublin

World of Coffee Dublin T @entre o

Aims to secure the future of the industry

Loadng suncutine

‘Thousands of coffee enthusiasts,chefs,

restaurateurs, cafe owners and hoteliers
from more than 100 countries, along with
‘over 200 exhibitors, will descend on the
June) for

About World of Coffee

Sitberyniare s o

Weld of Coffew Dubibn, cwned and cigurised by

World of Coffee 2016.
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e T et == (0r €30 fora three.g THID2F rOoms, Tickepg o
Thibom &t et 15, JYPass) Worldofeof Ickets cost
e =i dofoffee-ciypy
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In.com

Hotel & Restaurant Times, Aprijl/ ===
May 2016

Hospitality Ireland, June 2016

Irish Times Magazine,
18 June 2016
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Media Highlights

* REST OF WORLD

INTERNATIONAL

Cheers to Dublin

An influx of international guests is about to descend on the Irish
capital when the city hosts World of Coffee. We talk with Dublin cafés
and roasters about the city’s evolution from a beer drinking culture to

for our pints of Guinn

Our bury

 city that never

s from more than 100

d 10,000 visitors are expected

to converge on Dublin fr

says Dublin is the perfect host city for this

year's WOC because of its historical ties

¢ support
from the local ¢ nmunity, and

d connections

along with the city’s g
and excellent facilites,it has made Dublin
an easy choice. In o that, itisa
fantastic city to be in, and we are in no
doub that it will be our most s

has unveiled a new p
standard of coffee
preparation and service in the city’s

foodservice sector

The WOC Am!
feature up tc
hotels and b
in the Irish capital, and support them

ssadors’ Club will

p calés, restaurants,

ving quality coffee

8 beanscenemag.com.au

one of specialty coffee.

a range of training and marketing

nsure that Du

initiative:

as a quality coffee de
One such venue particip
Ambassador's Club is Silve
Owner Brian Kenny says the proy
training and education sharing has helped
prepare his staff, and established a mini

coffee community in the pr

e
ibly discovering

way. I'm sure the work put in by the
ambassadors will help the coffee standard

and service for years to come,” he says.

st o part of o s
to consume beverages. If you go fa

back as whisky brew
poneer. We drink  huge smount of s,
not any tea, but really high quality te

We are often stereotyped as drinkers. The
act of drinking seems to be a huge part of
our culture and history. Thankfully this is

BY TOASTMAGAZINI

ROASTING RETAIL ORIGIN INDUST CULTURE COLUMNS

SCAE Leading Dublin-Wide Quality Improvement Effort
Heading into World of Coffee

(o Ol O )|
WORLD. EDUCATION | COMPETITIO
X88Buion
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your professional navigator
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Home / World News / Ireland / A new nability Forum at World of Coffee Dublin A}

— i

A new Sustainability Forum at World of Coffee Dublin Aims to o wsin>> news

ST |

Business Insight for the Tea & Coffee Industry

A NEW SUSTAINABILITY FORUM AT WORLD OF
COFFEE DUBLIN AIMS TO SECURE THE FUTURE OF
THE INDUSTRY

uoSTT

Msgszine | News | Features | Events | Products

Home Features Tea Report Coffee Report Events E-|

Home / News /wmm of Coffee Sustainability Forum

World of Coffee Sustainability Forum

Sustainability Forum announced for World of
Coffee Dublin

BeanScene, April 2016
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March 21, 2016 ade
baristamagazine.com Posted on Thursday 24th, Msrch 2016. serful
The Spedialty Coff
World of Coffee D
environmental and X /orld of Coffee Dublin is set to host the first ever
Events, World of Coffe bustainability Forum, being held alongside the ity
“The creation of ’ H i iati '
eceaonofal \World of Coffee Ambassadors’ Club is pecialty Coffee Association of Europe’s (SCAE) led to
exciting road aheas . P lagship event from 23-25 June the
| designedrofacil  COMiNg to Dublin! it

innovation for the
industry,” said Alby
Development Com|
initiative and maki
will be inspired o i
organization,” he s|

agazine he new Sustainability Forum will feature key talks on

& economic, environmental and social challenges
at the industry faces with regard to sustainability, as
ell as debate, innovation and knowledge sharing
roughout the event

Ireland is home to
will be able to lear]

ourisland. The Sp
— .

IThe creation of a Sustainability Policy is just the
leginning of an exciting road ahead for us working towards new initiatives, each designed to faciltate the transfer
f knowledge, research and innovation for the general benefit of everyone working in the industry,” says Alberto
olojac, Chair of the International Development Committee. “We are very excited to be leading this initiative and
aking this idea a reality and the hope is that we all will be inspired to implement change within our own

DUBLIN 2016

ey,

AMBASSADORS' CLUB

rganisation.”

Coffee media online

SCAE Ireland launches World of Coffee Ambassadors’
Club For the upcoming mammoth specialty coffee
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SCAE Welcome Reception

400 People Attended the event in
Dublin’s Mansion House




Guinness Storehouse

: N
-

e 180 People for Corporate Dinner
e 680 Normal Attendance
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WORLD.. \
COFFEE

BUDAPEST 2017

75% Space booked for - '| Results e;(ceeding glbbal

Budapest 2017 benchmarks for events
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75% of Stand Space Sold
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