
WORLD	OF	COFFEE	2016	
POST	SHOW	RESULTS	



WOC	by	Numbers	
ü Over	6,500	Visitors	over	3	Days	
ü 36%	Local	AEendance	
ü 1,500	Exhibitor	Badges	
ü Over	650	People	AEended	SCAE	Seminars	
ü Social	Media:	

§  700	new	Facebook	followers		
§  450	new	TwiEer	followers		
§  1200	new	Instagram	followers	

						



EXHIBITOR	RESULTS	

“A	great	opportunity	
to	network	with	the	
world”	

Geoff	Michelmore,		
The	Brewbar		

	

“Provided	us	a	unique	
global	pla:orm	to	
showcase	our	coffee	and	
tea”	

Java	Republic		
Tom	Noonan		

	

“This	event	is	organised	
Europe	group	however	our	
visitors	are	global”		

Garan[	Roasters		
	



12 Show Sponsors 



EXHIBITOR	SEGMENT	-	SATISFACTION	

Q1.	HOW	WOULD	YOU	RATE	YOUR	PARTICIPATION	AT	THIS	EVENT	
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VISITOR	RESULTS	

“Very	inspiring”	
	

-Beverly	Mar[n,		
Mar[n	Global		

	

“Good	meeBng	place	for	
coffee	people,	diverse	and	
latest		technology”		
	

-Rune	Kvernmo,	Fuglen		
	

“Impressive	range	and	
diversity	of	suppliers	
present”	

-Goran	Gojic,		
Compass	

	

“The	Best	Coffee	
Show	Ever”	

	

-Khalid	Al	Mullah,	
Easternmen	

	



81	A@ending	
Countries	
•  UAE	
•  Austria	
•  Australia	
•  Boznia-Herzegovina	
•  Belgium	
•  Bulgaria	
•  Burundi	
•  Brazil	
•  Belarus	
•  Canada	
•  Congo	
•  Switzerland	
•  Chile	
•  China	
•  Colombia	
•  Costa	Rica	
•  Cyprus	

•  Czech	Republic	
•  Germany	
•  Denmark	
•  Ecuador	
•  Estonia	
•  Spain	
•  Ethiopia	
•  Finland	
•  Faroe	Islands	
•  France	
•  Great	Britain	
•  Greece	
•  Guatemala	
•  Hong	Kong	
•  Honduras	
•  Croa[a	
•  Hungary	
•  Indonesia	
•  Republic	of	Ireland	
•  Israel	
•  India	
•  Iran	

•  Iceland	
•  Italy	
•  Japan	
•  Kenya	
•  Cambodia	
•  Korea	
•  Kuwait	
•  Lebanon	
•  Lithuania	
•  Luxembourg	
•  Latvia	
•  Morocco	
•  Mexico	
•  Malaysia	
•  Nicaragua	
•  Netherlands	
•  Norway	
•  New	Zealand	
•  Panama	
•  Peru	
•  Philippines	
•  Poland	

•  Portugal	
•  Romania	
•  Serbia	
•  Russia	
•  Rwanda	
•  Saudi	Arabia	
•  Sweden	
•  Singapore	
•  Slovenia	
•  Slovak	Republic	
•  El	Salvador	
•  Thailand	
•  Turkey	
•  Taiwan	
•  Ukraine	
•  Uganda	
•  USA	
•  Venezuela	
•  Vietnam	
•  South	Africa	



GENDER		/	AGE	PROFILE	/		VISITOR	TYPE		/		OCCUPATION	

VISITOR	SEGMENT		-	PROFILE	
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Q6.	HOW	WERE	YOU	AWARE	OF	THE	EVENT	THIS	YEAR	

Notes:	
%	exceeds	100	due	to	mul[ple	men[on	
“Trade”	publica[on	2%	“Barista/Roast/SCAE/Online	blog	
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Q14.	OVERALL,	HOW	SATISFIED	ARE	YOU	WITH	YOUR	VISIT	TO	THIS	EVENT	

VISITOR	SEGMENT	
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WoC	2016	V	Global	benchmark:	
In	the	“Somewhat	sa[sfied”	to	“Very	sa[sfied”	op[ons,		WoC	2016	exceeds	global	benchmark	for	visitor	sa[sfac[on	by		8%	



Q18.	HOW	LIKELY	ARE	YOU	TO	VISIT	THIS	EVENT	IN	BUDAPEST	NEXT	YEAR		

VISITOR	SEGMENT	
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WoC	2016	V	Global	benchmark:	
In	the	“Definitely	will”	&	“Probably	will”	op[ons,		WoC	2016	exceeds	global	benchmark	for	visitor	loyalty	by		10%	



PR	RESULTS	



Media	partners	

EUROPE	



Media	partners	

US	&	AUSTRALASIA	



Adver[sing	



Media	Highlights	
•  IRELAND	&	UK	

Hotel	&	Restaurant	Times,	April/
May	2016	

Hospitality	Ireland,	June	2016	

Irish	Times	Magazine,		
18	June	2016	



Media	Highlights	
•  REST	OF	WORLD	

BeanScene,	April	2016	 Coffee	media	online	



SOCIAL	EVENTS	RESULTS	



SCAE	Welcome	Recep[on	

400	People	AIended	the	event	in	
Dublin’s	Mansion	House	



Guinness	Storehouse	
860	People	Under	1	Roof!	

•  180	People	for	Corporate	Dinner	
•  680	Normal	AIendance	
	



99%	Visitor	SaBsfacBon	 94%	Exhibitor	SaBsfacBon	

75%	Space	booked	for	
Budapest	2017	

Results	exceeding	global	
benchmarks	for	events	



75%	of	Stand	Space	Sold	


